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About this publication

October 2, 2022, marked 100 days since the US Supreme
Court’s ruling on Dobbs v. Jackson Women’s Health
Organization, the decision that overturned the landmark
cases Roe v.Wade (1973) and Planned Parenthood v. Casey
(1992), and upended guaranteed access to abortion.

In this report, ISD assesses four major social media
platforms (Instagram, Facebook, YouTube, and TikTok)
on two critical levels regarding abortion misinformation:
one, whether their policies are fit for purpose, contain
any loopholes, or need to be more specific about
abortion-related misinformation; and two, whether
the enforcement of any existing abortion-related
misinformation policies was consistent and effective,
with a focus on the time period of June 24, 2022, to
October 2, 2022. ISD also provides policy
recommendations for platforms navigating the post-
Roe information sphere, and highlights the importance
of coordinated fact-checking and information sharing
efforts.

The findings of this report show that online platforms
have largely failed to create an environment that makes
it safe for Americans to access accurate information
needed to make critical health care decisions.
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Executive Summary

October 2, 2022 marked 100 days since the US Supreme
Court’s ruling on Dobbs v. Jackson Women’s Health
Organization, the decision that overturned the landmark
cases Roe v. Wade (1973) and Planned Parenthood
v. Casey (1992), and upended guaranteed access to
abortion.

As Americans seek answers on their access to care,
medical experts have expressed “worry” about the role
misinformation could play in jeopardizing the health
of people seeking care. Previous ISD research shows
that online platforms were ill-prepared or simply lacking
abortion misinformation policies in the anticipated
leadup to the Dobbs ruling.

This report examines how that failure to close loopholes,
or create abortion-related misinformation policies,
combined with already inconsistent application and
enforcementcontentmoderation systemsand processes,
have resulted in an online information environment
where misinformation continues to go unchecked and
unchallenged.

In doing so, this report assesses four major social media
platforms (Instagram, Facebook, YouTube and TikTok) on
two critical levels:

1. Whether their policies are fit for purpose, contain
any loopholes, or need to be more specific
about abortion-related misinformation;

2. Whether the enforcement of any existing abortion-
related misinformation policies was consistent and
effective, with a focus on the time period of June 24
2022 to October 2 2022.

ISD’s findings show that online platforms have largely
failed to create an environment that makes it safe for
Americans to access accurate information needed to
make critical health care decisions.

From June 24 to October 2, ISD found that only
YouTube took specific steps to prevent and counter
misinformation specifically about abortion. Even so,
YouTube’s policies are not comprehensive enough and
contain loopholes when it comes to some of YouTube’s
features (such as YouTube Shorts). In fact, ISD analysts
identified actors taking advantage of these loopholes
and evading moderation.

TikTok released a statement on September 28 as an
update to its misinformation policy. This statement
briefly mentions the platform does not allow abortion
misinformation, but this is still not reflected in
the company’s ‘“integrity policies” (which cover
misinformation). As for Instagram and Facebook, no
public statement has been made regarding abortion-
related misinformation policies, and these platforms
do not seem to have made efforts to close loopholes or
specify within their health misinformation policies how
abortion-related misinformation would be tackled.

This inaction not only has an immediate impact on the
health and well-being of Americans, but callsinto question
once again the ability or willingness of online platforms
to respond to future issues which may be vulnerable to
misinformation.



https://edition.cnn.com/2022/07/13/health/abortion-misinformation-social-media/index.html
https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://twitter.com/YouTubeInsider/status/1550153517842587661
https://newsroom.tiktok.com/en-us/an-update-on-our-work-to-counter-misinformation
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Key Findings

Content containing abortion misinformation or
misleading claims about abortion was still present
on all four platforms in the 100 days after the ruling.

® More than 11% of the content posted by 39
pages analyzed on Instagram included language
misconstruing abortion procedures and the safety
of abortion. These posts obtained more than 1.2M
interactions in total and were shared by 22 pages
with a total followership of over 1.37M.

® Actors spreading misinformation about abortion,
access, procedure and care are using old and
debunked narratives to disparage facilities that
provide abortions, especially Planned Parenthood.

® YouTube videos  misconstruing  abortion
procedures and safety that are marked
with informational labels leading users to

credible information about abortion on the
platform are circulating on TikTok without
any informational label, meaning users
on TikTok are not afforded the same access to
credible information.

® Analysts identified 55 posts on Facebook
promoting the abortion pill “reversal,” posted after
June 24. In total, the posts received 1,145 shares
and 3,959 interactions.

An analysis of Instagram, Facebook, YouTube,
and TikTok’s responses to the June 24 Dobbs
decision revealed that only YouTube updated their
existing policies to specifically include abortion
misinformation and promotion of harmful products
related to abortion.

® In a September 28 announcement about
misinformation on the platform, TikTok claimed on
they do not allow abortion misinformation, but did
not update their policies.

® None of these platforms properly address how they
handle exaggerated and inaccurate depictions of
abortion (whether through text orimagery) in their
policies.

Policies that do exist (under health misinformation
policies, policies against graphic imagery, etc.) are
not properly enforced when it comes to abortion-
related content.

® [SD analysts identified YouTube Shorts, a short-
form video-sharing platform created by YouTube in
2020, to be a blind spot in YouTube’s moderation
and upholding of platform policies.

® While Facebookand Instagram have a policy against
graphicimagery, which includes adding “sensitive”
labels of imagery of fetuses in an abortion context,
analysts did not observe any of these labels being
applied.

® |nthefewinstances that fact-checking labels were
applied to the 4,998 Facebook posts analyzed, the
labels were applied inconsistently and, in some
instances, erroneously.



https://newsroom.tiktok.com/en-us/an-update-on-our-work-to-counter-misinformation
https://newsroom.tiktok.com/en-us/an-update-on-our-work-to-counter-misinformation
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Glossary

Disinformation

Disinformation is false, misleading or manipulated
content presented as fact, that is intended to deceive
or harm.

Misinformation

Misinformation is false, misleading or manipulated
content presented as fact, irrespective of an intent
to deceive.

Monetization

Monetization describes the process of earning revenue
from content. This can take a variety of forms, including
advertising  revenue, merchandising, donations,
subscriptions, affiliate marketing, paid promotions and
sponsorship, among others.

Abortion Care'

Abortion care refers to the health care people receive
from medical professionals during and after an abortion
procedure.

1. This definition is based on the National Library of Medicine
and the American College of Obstetricians and Gynecologist’s
explanations and definitions of abortion procedures and
postabortion care.



https://www.ncbi.nlm.nih.gov/books/NBK305158/
https://www.acog.org/womens-health/faqs/induced-abortion
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Platform Abortion-Related Speech Policies Since June 24

No platform has taken comprehensive action to set
up and enforce abortion misinformation policy since
the Dobbs decision. Comprehensive policies, and the
consistent enforcement of such policies, would mean
less unchecked abortion misinformation would have
been found across all four platforms.

On July 20, YouTube announced it would start removing
content providing instructions for unsafe abortion
methods and content promoting false claims about
the safety of abortion. The platform said it would ramp
up this policy “over the next few weeks” and that it would
launch an information label under abortion-related
videos. It also updated its “misinformation policies” page
to include these statements. However, in ISD’s previous
report on abortion misinformation, analysts observed
that the policy was applied inconsistently on videos,
especially in contexts outside of the US and the English-
speaking world.

In July, NewsGuard identified videos promoting
harmful abortion alternatives on TikTok. In response
to NewsGuard's findings, the platform promised to
remove content that promoted “herbal abortions.” Yet,
two months later, videos promoting unsafe abortion
techniques were found on the platform.

On September 28, TikTok announced they do not allow
medical misinformation about abortion. Yet, in a review
of the platform’s misinformation policy, analysts did
not identify a specific clause addressing abortion. Apart
from their September 28 announcement, TikTok has
announced nothing further on the issue.

Meta platforms Facebook and Instagram did not publicly
announce any policy change after the SCOTUS decision.
Neither of these platforms explicitly mention abortion in
their misinformation policies.

In the days after June 24, “pro-choice” accounts
on Instagram and Facebook started noticing their
posts about abortion pills or posts directing users to
resources were being flagged or removed by Meta. Meta
spokesperson Andy Stone claimed these were instances
of “incorrect enforcement,” and in a statement to WIRED
said the company “had not changed its moderation
policies” after Dobbs and was “working on a fix” for these
instances. Since then, there has been no statement or
update made suggesting Meta has fortified its policies
and enforcement approaches surrounding abortion.

A full summary of misinformation policies from each
platform can be found below.



https://twitter.com/youtubeinsider/status/1550153517842587661
https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://www.newsguardtech.com/special-reports/dangerous-herbal-abortion-content-continues-to-thrive-on-tiktok/
https://www.newsguardtech.com/misinformation-monitor/september-2022/
https://newsroom.tiktok.com/en-us/an-update-on-our-work-to-counter-misinformation
https://www.wired.com/story/meta-abortion-content-restriction/
https://twitter.com/andymstone/status/1541489203434897408
https://www.wired.com/story/meta-abortion-content-restriction/
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Policies

Facebook

Instagram

YouTube

TikTok

Does the platform
have a specific
policy on abortion
misinformation?

No. Facebook only removes

health misinformation

that may cause “imminent

harm” or spreads false
claims during a “public
health emergency.”

Facebook also has a policy

against graphic imagery,
which claims it includes
“sensitive” labels of
imagery of fetusesin an
abortion context.

No. Instagram does

not have specific
misinformation policies
outside of COVID-19.
Like Facebook, Instagram
partners with third-party
fact-checkers to flag
misinformation.

The platform also has the
same policy as Facebook
for graphic imagery.

Yes. YouTube added a

clause to its misinformation
policy on July 20 banning

“content that contradicts
local health authorities’
or WHO guidance” on the
safety of “chemical and
surgical abortion.”

YouTube also committed to

adding information labels

to abortion-related videos.

No. TikTok’s integrity
policies ban content
containing “Medical
misinformation that
can cause harm to an
individual’s physical
health,” but does not
specify abortion.

However, on September
28, TikTok stated they
do not allow medical
misinformation about
abortion. The integrity
policy has yet to be
updated to reflect
TikTok’s statement.

Does the platform
have a policy against
content advocating or
promoting dangerous
products that can be
used to either cause
or prevent an abortion
(e.g. abortion pill
“reversal,” natural
remedies to have an
abortion)?

No. Facebook only has a

clause in its misinformation

policy banning posts
“promoting or advocating
for harmful miracle cures”

that may contribute to the

risk of “serious injury” or
death.

No. Instagram’s
Community Guidelines
links to Meta policy on
“Restricted Goods and
Services,” which does not
mention any abortion-
related products.

Yes. YouTube’s policy
bans the promotion of
“alternative abortion

methods” (with no mention

of abortion pill “reversal”),

but the advertising policy

does not mention these
alternative methods nor
misinformation about

abortion procedures being

banned from ads.

No. TikTok only has
policies against the
monetization of
dangerous abortion
products (i.e. branded
contents and ads), but
not general content on
the platform.

Has the platform made No. No. Yes. No. TikTok’s September

efforts to update 28 statement claims the

policies or close platform does not allow

loopholes after the abortion misinformation,

Dobbs ruling? but the integrity policy
(TikTok’s version of a
misinformation policy)
does not reflect this.

Did ISD analysis Yes. Yes. Yes. Yes.

identify content
spreading abortion
misinformation on the
platform?



https://transparency.fb.com/policies/community-standards/misinformation/
https://transparency.fb.com/policies/community-standards/violent-graphic-content/
https://about.instagram.com/blog/announcements/combatting-misinformation-on-instagram
https://twitter.com/YouTubeInsider/status/1550153522456379392
https://newsroom.tiktok.com/en-us/an-update-on-our-work-to-counter-misinformation
https://transparency.fb.com/policies/community-standards/misinformation/
https://transparency.fb.com/policies/community-standards/misinformation/
https://help.instagram.com/477434105621119
https://transparency.fb.com/policies/community-standards/regulated-goods/?source=https%3A%2F%2Fwww.facebook.com%2Fcommunitystandards%2Fregulated_goods
https://support.google.com/youtube/answer/188570?hl=en&ref_topic=9257897
https://support.google.com/youtube/answer/188570?hl=en&ref_topic=9257897
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Instagram

ISD analysts conducted an analysis of Instagram posts
published by 39 anti-abortion pages from June 24 2022 Figure 1: Two posts on Instagram were found to be promoting
to October 3 2022. These 2,002 posts were found to abortion pill “reversal” services without any fact-checking

. . . . . label or link providing reliable sources. These two posts
have received over 6.48M interactions in the timeframe. obtained 384 interactions in total.
Analystsidentified avariety ofissues connectedto content

about abortion on Instagram, including the promotion @ o

of dangerous anti-abortion remedies, unchecked g @ oo
misinformation and conspiratorial narratives, use of e e i ¢
graphic language to describe abortions, and fact-check R A B ooty oy o
labeling being applied inconsistently or erroneously. ' ““ L TSRS ©

e, (§ (s

Methodology i ol - o ’
Using Beam, an information threat analysis environment = Wi grpia it o
developed by ISD and CASM Technology, ISD analysts ~ ottt P 0

anational directory of © (800)712-4357

collected all posts published by 39 pre-selected o g oav R
self-defined “pro-life” pages on Instagram and 100 '
self-defined “pro-life” pages and groups on Facebook

from 24 June 2022 to 3 October 2022. This collection
resulted in 2,002 Instagram posts and 23,279 Facebook
posts. Given the high number of Facebook posts, these
were filtered for content including keywords connected

Option Line Abortion pill Reversal

to abortion, resulting in a total of 4,988 posts. ORI ... .7 co
e o . Care Net o Tim ion “
Harmful Health Misinformation wnmcare norery A = M °
As identifled in a previous report by ISD, content Lt oem e E .
www.letthemlive.org ittt [ R——— o

promoting abortion “reversal” services still persists on
Instagram. The “treatment,” which promises to reverse
the effects of an abortion pill, has been described by the
American College of Obstetricians and Gynecologists
(ACOG) as “not based on science” and does not meet
clinical standards. Although Meta does have a policy
against harmful health misinformation, the platform has
been found to repeatedly fail to tackle content promoting
the abortion pill “reversal.”

oQv n

26 likes

© Addacommen



https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://www.acog.org/advocacy/facts-are-important/medication-abortion-reversal-is-not-supported-by-science
https://transparency.fb.com/en-gb/policies/community-standards/misinformation/
https://www.politico.com/news/2022/08/20/abortion-misinformation-social-media-00052645
https://www.mediamatters.org/facebook/facebook-has-earned-tens-thousands-dollars-running-ads-misinformation-about-abortion-pills
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Misleading Claims About Abortion Providers

Analysts found numerous posts containing misleading
claims about clinics that provide abortions. A recurring
narrative spread both in the form of memes and more
seriously framed claims is that clinics push people to
have abortions in order to harvest and/or sell fetuses,
their organs or their limbs. Although these claims have
widely been debunked for years, none of these posts were
accompanied by a fact-checking label from the platform.

A total of 84 posts in the dataset mentioned Planned
Parenthood and contained misleading claims about
the organization. Six of the posts pushed the narrative
that Planned Parenthood is a racist institution aimed
at “eliminating the black community.” These claims
originate from the fact that the founder of Planned
Parenthood, Margaret Sanger, was in fact a supporter of
eugenics, an ideology which is both racist and ableist.
The organization has publicly acknowledged its
problematic history and distanced itself from this
ideology, but “pro-life” organizations have nevertheless
continued to repeat this narrative.

Another narrative identified in the dataset claimed that
Planned Parenthood “enables sex trafficking.” Most of
the posts pushing this narrative came from Live Action,
a self-defined “pro-life” organization. Live Action filmed
undercover videos in at least 12 Planned Parenthood
locations in 2011, with actors posing as sex traffickers
and underage sex workers. The centers contacted the FBI
to alert them of potential sex trafficking of minors, but
one employee was filmed to be complicit and was later
fired by Planned Parenthood for their behavior. While
Planned Parenthood quickly and publicly condemned
the employee’s actions, the video still reemerges online
as proof that “the abortion industry” as a whole enables
sex trafficking and can still be found on platforms. While
this content is not violative of current policies, it falls into
a grey area for content containing misinformation.

Figure 2: Posts by “pro-life” pages claiming Planned
Parenthood sells organs and “fetus parts”.

@) o
B ohhis the truh. -

THE NRA DOESN'T SELL ] ceo o

ﬁ‘; ’
7
[ -.-PLANNED PARENTHOOD DOES. |
oQv R
soties
o frifaffutis

@

_ l -
What a horrible organization. We must band

Planned parenthood selling fetus parts to sk gty clgespis
devil worshipers

together and try to end this

‘ 1m prolite °
ke Reply

plies ()
My heart when | find out the girl I'm talking to ¢

is pro infanticide
T2likes Reply

0 263likes

Figure 3: A post on Instagram claims that Planned Parenthood
is “fighting to eliminate the Black community” with no
informational label applied.

LVE) jiveactionorg @ + Follow

- Keeping children out of the welfare system. Thatisa ¢,
IF YOU THINK Bl huge push for abortions under this administration. Sickening

that they could care less about the lives of tiny helpless human

babies in the womb or the well being of their mother’s. Its all
about money and Discrimination..anyone who is a burden to
society.
7w Reply

' Good ol PP Trying to cover up their tracks. And ¢

people will still believe these are lies, when cleary their not!

Tw Tilikes Reply
o .:. That's why Planned Parenthoods tend to pop-upin ¢,
predominantly black communities.
18likes Reply
View replies (

CARES ABOUT RACIAL
EQUALITY, THEN THINK AGAIN. -
Here are five quotes that expose Q Q v Al

22,420 likes

This is an excerpt (last couple of paragraphs) froman ¢

Planned Parenthood’s racist history:

LIV [T

o



https://oversight.house.gov/planned-parenthood-fact-v-fiction
https://oversight.house.gov/planned-parenthood-fact-v-fiction
https://www.plannedparenthood.org/about-us/who-we-are/our-history
https://www.npr.org/sections/thetwo-way/2011/02/03/133403770/group-sets-up-planned-parenthood-sting
https://www.npr.org/sections/thetwo-way/2011/02/03/133403770/group-sets-up-planned-parenthood-sting
https://www.reuters.com/article/us-abortion-video-idUSTRE7117OV20110202
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1

Misinformation Featuring Graphic Language

More than 11% of the content posted by the 39 pages
on Instagram included language misconstruing what
an abortion is and how safe the procedures are. These
posts obtained more than 1.2M interactions in total
and were shared by 22 pages with a total followership
of over 1.37M. In these posts, terminating a pregnancy
was described as “killing,” “murdering,” “dismembering a
baby,” or homicide.

FIRTY

Fact-Check Labeling

A small number of posts in the dataset were found
to include fact-checking labels; however, labels were
found not to be applied consistently or in some cases
appropriately. A post published by Live Action features
a label stating that the post contains partly false
information. Two other posts published by Students for
Live Action were obscured and contain fact-checking
by USA Today with more information about the claims
made. The post features a meme stating “If abortion is
only 3% of what Planned Parenthood does... Then why
are abortion facilities closing down completely when
abortion bans are put in place?” The fact check label
featured on the post states that in reality no clinics have
closed since Roe v. Wade was overturned, yet, the post
remains up. Other posts making the same claims with
slightly different wording were found not to include fact
check labels, highlighting gaps in the implementation of
labels on false claims.

Another case of mislabeling was found in a post published
by the “pro-life” page Pro Life Utah. The post mentions
HPV vaccines and was therefore incorrectly flagged as
content including COVID-19 information, generating an
automatic link to COVID-19 vaccine resources.

Figure 4: A post by Live Action claiming Planned Parenthood
“murder[s] 1,000 children each day” and “help sex traffickers,”
and a post by Human Coalition claiming abortion enables
“sex trafficking.”

UVE) iveactionorg @ + Follow

WVE) liveactionorg @ Not only does Planned Parenthood murder
1,000 children each day, but they also help sex traffickers get
away with their crimes. It's time to defund, shut them down, and
prosecute.
- © Planned Parenthood is wicked, evil,and o
cormupt. Just like this administration. They re all bedfellows. @
PLANNED e Repy
PARENTHOOD Thisis bt Andwratsveorse st
o B millions in donations they receive every year from people
ENABLES SEX e deors e e
Bw 4tlikes Reply
TRAFFICKING.
= Yes they do and many more crimes against ¢
women and children.
oQv W
22,288 likes
[1}/3ACTION
@ Addacomment

Figure 5: A post by Live Action making false claims about

when abortion is needed and comparing abortion to murder.

- JFm
®

LIVE Live Action @
@LiveAction

liveactionorg @ + Follow

The treatment for an ectopic # Vall are the ones spreading lies °
pregnancy is NOT an abortion o e

. . . 1) © Exactly! 1 had a miscarriage last year and itwas ¢,
The treatment for miscarriage is NOT the most painful @ heartbreaking @ experience I've ever had

to endure (worst than cancer & radiation & triple spine surgery
H ibined). Precisely bec f what hay d, 1 be
an abortion cven more o e tha  was before. | o o those
. . who go through such a horrendous experience by choice.

The treatment for septic uterus is Aberton s MURDER! Peroct

o Reply

NOT an abortion

There's a difference between losing a
child & murdering a child oQvY R

186,268 likes

Not a single pro-life law impacts these
treatments

@ mrcstion -t

é humancoalition The abortion industry
enables sex traficking. Out of 107 sex
raffcking sunvivors, 5% had
abortions and 30% had multiple.

Source:

[ Sex traffickers enable ¢y
sex trafficking

P o ey o
oQv Al

935 likes

© s
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Figure 6: The post above includes a label warning that the
post contains partly false information.

< o R O

Hi, I have a question. | am extremely
pro life and love everything y'all are
doing and sharing it!

Will there be help for women who's
baby still has a heart beat but she
can't live through the pregnancy?

I know if there's no heart beat, there
will be medical help. What if there is
still a heart beat and she's at deaths
door step? Let her and the baby
die?

| can't seem to find answers & I'm
worried!

y would elivered

Fact-checkers say at least one photo or video in this post contains
partly false information.

Figure 7: The three images above feature a post by Students for

@ liveactionorg @ + Follow

@ liveactionorg @ Abortion is NEVER medically necessary. Tearing
the arms and legs off o a iving child s evil and unnecessary.

‘When a mother’s life is in immediate danger (and the child's as a
result) real doctors fight for BOTH LIVES. ®

Note: previable separation through c-section or early delivery is
only acceptable when both lives are in immediate danger. If you
deliver a baby early because of prenatal diagnosis like a disability
or grim diagnosis, that IS an abortion and immoral.

' [ Well this post has a warning saying *contains ¢
false information* Instagram itself said that this post is so black
and white that it isn't even factually correct.
Reply
- I'm sorry- are you an MD- specifically OBGYN? No? ©
Then you should never be answering medical questions about

a medical procedure.

oQv Al

41,377 likes

© roscom

Life Action which includes a fact check label by USA TODAY.

=

False Information
e information was reviewed by independent fact-ched
another post.

See Why

'c}n' facilities
ompletely when
abortion bans are' putin place?

@ STUDENTS.

% studentsforife and studentsforlifeaction

studentsforlife @ If abortion is only 3% of what Planned
Parenthood does.

Then why are abartion faciltes closing down completely when
abortion bans are put in place?

- Good questiont °
Reply
Exactly?l Why is no one talking about that one ¢,
fact
Reply
ol Its not though, because in their annual report they o
report majority of their services as abortion

Repl

oQvy A

11,875 likes

% studentsforlfe and studentsforlifeaction
@ studentsforlife @ If abortion is only 3% of what Planned
Parenthood does

Then why are abortion facilties closing down completely when
abortion bans are put in place?

™ Good question! °

Exactly?! Why is no one talking about that one ¢,

i 165 not though, because in their annual report they o
report majoriy of thei services as abortion

oQv A

11,875 likes

Fact-Checker: USA TODAY
Conclusion:

More Informatior
closed since Roe v.
Parenthood says

Fact check: No clnics have
Wade overturned, Planned

Figure 8: A post featuring the same false claim does not

feature a fact-checking label.

Can anyone explain why
Planned Parenthood would be closing
their clinics in

states if they

claim only 3% of their business is from

abortion! Lies exposed.

They're liberal demacrats - what they do best beside
Kill babies is e

Reply

oQv A

144 lkes

© o

Figure 9: The post above was incorrectly labeled as containing
information about COVID-19. The post also compares

abortion to slaughter.

Health Care

Other Services

oottt pratf]  Pregnancy Tests 1285

Services

= . )

@ Visit the COVID-19 Information Center for vaccine resources. >

prolifeutah Judge Stone granted the preliminary injunction,
keeping in place the biock on Utah's trigger law banning elective
abortions, stating that it wil cause irreparabie harm to Planned
parenthood of Utah.

The only harm done is to their wallet,

For a first trimester abortion (either the abortion pill or surgical
abortion) the price is $450. The price for an abortion only goes
up from there as you get further into pregnancy.

2,317 abortions were done by Planned Parenthood of Utah in
their last fiscal year. It i likely that about half of those were the
abortion pill. The rest were some form of a surgical abortion.

Butlet's low-ball the math. Let's say all the abortions were
chemical abortions. That would mean at MINIMUM Planned
Parenthood of Utah made over ONE MILLION DOLLARS killing
babies.

They want you to believe abortions are only 3% of the services

oQv Al

245 likes
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Facebook

ISD analysts retrieved all posts published by 100 Facebook
pages and groups between June 24 2022 and October
3 2022. The posts were filtered for content mentioning
abortion, resulting in a total of 4,988 posts which were
shared over 160K times and received more than 1.5M
interactions in the time frame analyzed.

Similar to the results found on Instagram, analysts
identified shortcomings in Facebook’s moderation of
content related to abortion which include unchecked
claims, inconsistent and erroneous automatic fact
check and informational labeling, and the persistence of
misinformation featuring graphic language or promoting
abortion pill “reversal” services.

Abortion Pill “Reversal”

ISD identified 55 posts promoting the previously
mentioned abortion pill “reversal.” While it is unclear
whether this “treatment” would fall under Facebook’s
“harmful cures” policy, none of the posts included a
warning of the danger of this unproven treatment nor
a fact-checking label. The posts received 1,145 shares
and 3,959 interactions.

Figure 10: One of the posts promoting abortion pill “reversal”
with 44 shares.

Heartbeat International
July 15-@

Abortian advocacy groups have levied many claims against Abortion Pill Reversal, while claiming
the safety of chemical abortion (also known as the abortion pill, medical abortion, or medication
abortion).

. Here are some common claims followed by the TRUTH.

Learn more by visiting pregnancycentertruth.com/the-truth/abortion-pill-reversal.

N CLATM: The

i TRUTH: The

THE TRUTH
ABOUT
ABORTION PILL
REVERSAL...

QO 4 44 Shares

Figure 11: Out of all posts making the claim that clinics have been closing after the overturning of Roe v Wade, only the post featuring

Kermit the Frog included a fact-checking label.

o

False information

Checked by independent fact-checkers

See Why [EERTIEI

borti:}n facilities
ompletely when
abortion bans are’putin place?

Dear Planned Parenthood
Why are your clinics closing down
] all over the country?

I Didnt you say abortion was only

3% of your business?

IF ABORTION IS ONLY A
| SMALL PERCENTAGE OF
WHAT ABORTION CLINICS DO,

WHY ARE SO MANY CLOSING
AFTER ABORTION BECAME
ILLEGAL IN THEIR STATES?

Please explain.

Sincerely,
Every pro-lifer
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Labels Applied Inconsistently and Erroneously
Figure 13: The posts above appear to be targeting minorities
with conspiratorial claims aimed at presenting the abortion

Out of all of the posts manually checked by ISD analysts,
industry and Planned Parenthood as racist institutions.

only three of them were found to include a label; however,
the labels were found to be applied inconsistently and, in
some cases, erroneously.

A post similar to the one found on Instagram claiming that
Planned Parenthood clinics had been shut in states where
Roe v. Wade was overturned was also found on Facebook.
In total, five posts were found to be making the same claim;
however, only two of them included a label stating that the
post included false information whereas the other three
did not. Other posts which included mentions of vaccines
were incorrectly labeled as containing information about
COVID-19 and included more information about vaccine
resources, but no information about abortion.

Misleading Claims About Abortion Providers

Analysts also found numerous “pro-life” Facebook
pages containing claims aimed at presenting Planned
Parenthood and abortion facilities as racist institutions
whose goal is to eliminate minorities and the Black

Figure 12: A post mentioning vaccines was incorrectly labeled
as containing information about COVID-19.

““A Abby Johnson @
July 18- @

I'm going to talk about something I've never discussed with you before. I'm always open and
vulnerable with you guys, so why not? It wasn't until later in my prolife journey when | came to
understand the link between abortion and vaccines. That was certainly troubling. And | had heard
all of these parents talking about “vaccine injured” children. But honestly, that sounded a little
cuckoo to me. | mean, up until that point, all of my kids had received their vaccines and they were
all perfectly fine! Surely these parents were just being dramatic.

| guess that's the backdrop of many stories until you actually experience them for yourself.
Vaccine injury was silly to me...something made up by mothers who just really had an ax to grind
with their previous pediatrician. (Just being hanest, guys.)

When Fulton was a baby, he received his MMR vaccine. Twenty-fours later, our lives were different
and they have never been the same since. We walked into the pediatrician’s office cne way and
then a day later, we were living a2 new life. The crazy part is that we had no idea that this possibly
even existed. | came to realize that we had a vaccine injured child. We were suddenly “those
parents.”

Just about 24 hours after Fulton received his vaccine, he had his first ever night terror. [t was
incredibly frightening. He had never had sleep issues before. Now we had this baby who was
screaming for hours in the middle of the night. Nothing we did could console him. We would try
to wake him up, but it didn’t help. He would lock at me, but it was like he was locking through
me...like he didn’t recognize me. He just kept screaming. Most of the time, he wouldn't even let us
touch him. All you want to do is hold your baby, but he fights you if you try. It's such a helpless
feeling as a parent. Far months after receiving the vaccine, the night terrors came about once
every three days. Now, much later, they happen about once a week.

Doctors will try to find ANY other reason for them to exist. Maybe it's something in his diet? It
isn't. Digestion problem? No. Is he getting daily vitamins? Yes and that's not the problem. Maybe
he's not getting enough sleep? Not it. Maybe he's getting too much sleep? Again no. In our
experience, will blame ANYTHING in order to not blame the one thing that actually caused the
problem.

To all of the parents who | thought were being dramatic, I'm sorry. Thank you for standing up for
your kids and speaking out. I'm with you. @ .0

0 Visit the COVID-19 Infarmation Center for vaccine resources. X
Get Vaccine Info

OO0 35K 1K Comments 492 Shares

Planned Parenthood also still
targets minority communities.
According to the Guttmacher
Institute, in 2014, a year when
Black women only accounted for
about 13% of the U.S. population,
they made up 28% of those having
abortions.

This

INORITY COMMUNITIES

Tracing back the RACIST
origins of ABORTION.

EXception

September 7at 1:00 AM - @

Let's end aborticn discrimination MOW! Mo one should ever be discriminated against because
of the circumstances of their conception: unwanted, conceived in rape, conceived in poverty...

Alveda King &
&Y August30at 251 PM -@

Abortion is the Civil Rights emergency of this generation! | want to see all black lives allowed
live, be free and pursue the American Dream!

August 20th, 2022

The abortion industry
kills as many Black
people every four
days as the Klan
killedin 150 years.

Qu® 19¢ 178 Comments 570 Shares
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community in particular. Content making these claims
used the history of Planned Parenthood’s founder to
legitimize these allegations, and some of the content
contained racist symbols. A post featuring a swastika
misleadingly presented statistics on the number of
abortions among the Black community as “proof” that
Planned Parenthood is targeting minorities. Other posts
compared the abortion industry to the white supremacist
group the Ku Klux Klan, stating that “the abortion industry
kills as many Black people every four days as the Klan
killed in 150 years.”

More posts spreading unchecked information on
Facebookincluded claimsthat “women are pressuredinto
abortions so universities can study harvested organs.”
This claim was initially made by anti-abortion attorney
Mike Seibel on a podcast episode of The Van Maren Show
and then picked up by the ultraconservative website
LifeSiteNews. Facebook removed the LifeSiteNews page
in 2021 for violating misinformation policies by posting
misleading COVID-19 information. Despite the ban on its
page, content from the website is still being spread on
the platform unchecked, including content containing
misleading claims.

Misinformation Featuring Graphic Language

Of the 4,988 posts published by the self-defined “pro-
life” pages and groups, 12.9% of them included graphic
language to describe abortion. These pages and groups
described abortion procedures as killing, murdering,
dismembering, or starving children. While platforms
typically do not prohibit the use of graphic language
in their community guidelines, it is worth considering
the impact of this language in reference to abortion on
the ability of users to access neutral and credible public
health information on the platform.

Figure 14: A post linking an article from LifeSiteNews claims
that people are pressured into abortions so universities can
study harvested organs.

o e v 3 ik About
September 1231 64171-@

Join the nationsl movement!
Fricays for Life s the nstions! move
death, specifically through social me
A

on 3l cther myer — = s
witrasound photos of babies in the womb, those infamous Planned
Parenthood uncercover vidsos. and the ik 1o this website (Fridays
for e
great posts to utiize

Ler's change the cuiture of death 1o 3 culture of life in the United
Statas. 3nd let's overtum Ros ve. Wads!

. . God biess you. See less.
Life, Family omse
& Culture News Ao 30 4 100 cntnt 1 eh ol h 5.
i

® Visivle
Anyene can find this group.

10 change the culture of
with an army of dedicated

UFESITENEWS COM

jomen are pr is universities can study organs:
pro-life attorney @ Ann Arbor, Michigan

e 1 Share

Leam more.

Figure 15: One of the posts that was shared from a “pro-life”
page to a “pro-life” group uses inflammatory language to
describe a dilation and evacuation abortion.?

shared a post.
August25- Q@

I SUPPORT A BAN ON
ABORTION'S
ASSAULT WEAPONS

The ProLife Momma ¢
August 25 - @

"“A dilation (dilatation) and evacuation abortion, D&E, is a surgical abortion procedure during
which an abortionist first dilates the woman’s cervix and then uses instruments to
DISMEMBER and extract the baby from the uterus.

The D&E abortion procedure is usually performed between thirteen and twenty-four weeks
LMP (that is 13 to 24 weeks after the first day of the woman's last menstrual period).”

Source:

O 6

2.

According to the American College of Obstetricians and
Gynecologists, “"dismemberment” is “intentional use of
inflammatory, emotional language.”



https://www.washingtonpost.com/religion/facebook-ban-lifesite-covid/2021/05/07/638a4768-af48-11eb-acd3-24b44a57093a_story.html
https://www.acog.org/contact/media-center/abortion-language-guide

Analysis of Social Media Platforms’ Response 100 Days After US Supreme Court Decision Overturning Roe V. Wade 16

YouTube

Methodology

ISD analysts reviewed the top YouTube search results —
filteredbyviewcountanddate uploaded—forfive keywords,
in order to see if they contained content that violated
YouTube’s new abortion-specific policies. Keywords used
included: abortion, “abortion pill,” “abortion pill reversal,”
“abortion is genocide,” and “abortion organ harvesting.”
Results revealed gapsin YouTube’s policy implementation
and included numerous videos that promoted harmful or
misleading content on abortion.

Gaps in YouTube Policy Implementation

As mentioned above, YouTube has taken critical steps to
mitigate the spread of harmful or misleading content about
abortion on its platform, including applying informational
labels that direct users to credible information on abortion,
promoting videos from “health sources,” and stating that it
will remove content that “provides instructions for unsafe
abortion methods or promotes false claims about abortion
safety under our medical misinformation policies.”
For example, when a user searches “abortion pill,”
filtered by Relevance (the default search), the “abortion
health information” label appears above search results,
followed by an informative Planned Parenthood video
explaining the process of medication abortion, and a
banner reading “from health sources” which is followed by
videos on medication abortion.

However, not all of the videos under the “from health
sources” banner are from credible health sources.
A video by Focus on the Family, a religious “pro-life”
organization, flagged in ISD’s previous report for
containing misinformation on medication abortion is
the eighth video listed. The video, posted on June 5
2021, has 52.6k views, 777 likes, and 222 comments
— some made as recently as September 2022. The
video frames medication abortion as painful and widely
regretted and claims that it can be reversed, promoting
“abortionpillreversal.com” in its description.

Figure 16: A screenshot of the Focus on the Family video
discussing the abortion pill and abortion pill “reversal.”

The Truth About the Abortion Pill |
Pro-Life Doctor Bill Lile

52K views * 1 year ago

& “DoN'T

take the

Pill.”

Dr. Bill Lile |

® Focus on the Family @

Dr. Lile discusses the abortion pill and abortion pill reversal.
He is board-certified in obstetrics and gynecology. He...

4K

Furthermore, the informational label applied across
abortion-related content on YouTube is broad, and
not specific to the claims made in relevant videos or
descriptions. The label reads: “An abortion is a procedure
toend apregnancy. It uses medicine or surgery to remove
the embryo or fetus and placenta from the uterus. The
procedure is done by a licensed healthcare professional.”
In the US, the label also links to MedlinePlus, which
provides a credible summary of abortion procedures,
urges those considering abortion to consult their
healthcare provider, and lists otherresources on concerns
individuals considering an abortion might have (most of
which are available in English and Spanish).

YouTube Shorts

While most videos identified by analysts as containing
harmful or misleading content about abortion include
the informational label, the label was not applied to
any “Shorts” about abortion. Previous ISD research on
online misogyny has also found moderation of YouTube
Shorts to be lacking in comparison to the rest of the
platform. YouTube Shorts are 60-second-or-less videos
uploaded to YouTube that users can scroll through
vertically. Users can like, comment on, and share Shorts
across other platforms (when a user clicks the “share”
button on a Short, they are given an option to copy a link
to the Short or share it on one of 12 different platforms,
with just one click).

A Short by Ben Shapiro titled, “Ben Shapiro on Abortion:
Evil Is Still Evil Regardless of Politics” is the second most-
viewed result under a search for “abortion.” Standing at
16M views, it calls abortion evil and compares “pro-life”
activists to people protesting slavery, equating slavery
with abortion. Despite the title referencing “abortion”
and the video clearly discussing abortion, it has no
informational label and users are not directed to any
credible information on the topic. Analysts also found two
Shorts that claim abortion is “"Black genocide,” promoting
unproven and harmful abortion pill reversal methods,
and claiming that abortion is linked to organ harvesting.
Neither of these Shorts had any form of informational
label or links to credible information. Both of these Shorts
were also uploaded after YouTube’s abortion policies
went into effect, posted in mid and late September 2022.



https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://medlineplus.gov/abortion.html
https://www.isdglobal.org/isd-publications/algorithms-as-a-weapon-against-women-how-youtube-lures-boys-and-young-men-into-the-manosphere/
https://www.youtube.com/creators/shorts/?gclid=CjwKCAjws--ZBhAXEiwAv-RNL4SLiTaVMqDqTLKWkL709iJAe-eLEwMU7y24dnFpHCfqj4_R5pIHDRoCr7kQAvD_BwE
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Misleading or Harmful Content on Abortion Still
Accessible on YouTube

Many of the videos flagged in the previous report as
containing harmful or misleading content about abortion
remain accessible as of October 4 2022. These videos are
also listed in search results for keywords, especially when
results are filtered by view count. Similar to the Instagram
and Facebook content, many of the videos promote the
abortion pill “reversal” and claim that Planned Parenthood
“harvests” organs from aborted fetuses.®* Each of these
videosincluded YouTube’s standard informational label on
abortion, which does not include information debunking
these specific misleading or harmful claims.

New videos on these topics have been uploaded since
YouTube’s policy on abortion content went into effect.
A video promoting abortion pill “reversal” posted on
October 3 has 2.8k views, 129 likes, and five comments
as of October 4. Another video promoting abortion pill
“reversal” was posted on September 28 by an alleged
“pregnancy information center.” Again, a video claiming
that abortion is linked to organ harvesting was posted
on October 1. These videos did include the informational
label, but the label did not include information on the
harms of abortion pill “reversal” methods.

Recently uploaded Shorts containing misinformation
without any informational label included: a Short posted
on October 3 promoting abortion pill “reversal,” without
an informational label or credible resources; a Short
claiming that a university was harvesting organs of
“children [dismembered] in the womb”, posted in August;
and two Shorts that claim abortion is “Black genocide.”
Each of these Shorts were uploaded between August
and early October, after YouTube’s abortion policies went
into effect.

3. Othervideosinclude a Focus on the Family video that frames
medication abortion as unsafe; a Forbes segment in which
Rep. Madison Cawthorne (R-NC) refers to abortion as genocide;
avideo from EWTN that deems “the womb” the “most
dangerous place for African Americans;” the LaBrant family
abortion “"documentary” which compares abortion to the
Holocaust (and remains the 11th most viewed video under the
search term “abortion”); and a Live Action video that frames
medication abortion as unsafe, refers to a fetus as “a baby who
dies inside the mother’s womb,” and states that “killing a baby
at any stage of pregnancy, for any reason, is wrong.”

Figure 17: The second most-viewed result when searching for
“abortion” on YouTube.
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Figure 18: A Live Action video framing medication abortion
as unsafe, published 6 years ago. The video now includes an
informational label.

1st Trimester Medical Abortion:
Abortion Pills

2.3M views * 6 years ago
ABORTION PROCEDURES

—_— LVvE
1st Trimester Medical Abortion o

Live Action

First trimester medical abortion, "the abortion pill," explained...

cc

Figure 19: A recently-uploaded video by Focus on the Family
discussing the abortion pill “reversal.”

— Abortion Pill Reversal - Dr. Bill Lile
- ABORTION PILL & Rebekah Buell Hagan

— REVERSAL [pisieiem
® Focus on the Family @

Dr. William Lile and Rebekah Buell Hagan join Jim Daly and
John Fuller to talk about the abortion pill reversal protocol. ...



https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
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TikTok

Methodology

In partnership with ViralMoment, a TikTok intelligence
tool, ISD researchers analyzed a sample of 3,893 TikTok
videos compiled using hashtag searches. The TikTok
analysis used the hashtags: #roevwadehasgottogo,
#overturnroevwade,  #antiabortion,  #abortionkills,
#banabortion, #endabortion, and #prolife. The
ViralMoment tool pulled the top liked videos from these
hashtags, regardless of date posted. The tool uses Al and
computer vision to read data points including but not
limited to: hashtags, transcript, text on screen or video,
captions, etc. This data is then made searchable and
reportable. No account is created and no algorithm bias
is introduced.

TikTok Findings

Figure 20: The figure shows the number of videos posted
on TikTok with the hashtags #roevwadehasgottogo,
#overturnroevwade, #antiabortion, #abortionkills,
#banabortion, #endabortion, and #prolife from June 24
to October 3 2022.
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In the first week after the US Supreme Court overturned
Roe v. Wade, there was a significant spike in discussion
about abortion on TikTok. While the number of videos
posted that used one or more of these key hashtags
averaged one to ten per day, 110 videos were uploaded
on both June 24 and 25. As shown, the number of videos
posted that use one or more of these hashtags has
decreased to between 5 and 10 per day since mid-August.

The main accounts driving the conversation in
the dataset between June 24 and October 3 were
@equalrightsinstitute  (16.9k  followers), @prolifetn
(13.4k followers), and @secular_pro_life (5.4k followers).
These accounts were already identified as top drivers
of conversation prior to the Dobbs decision, and have
continued to post content without restriction since then.

As identified in ISD’s previous report,
@equalrightsinstitute continues to claim that abortion
restrictions benefit women, even arguing that portraying
abortion as a healthcare issue is misogynistic. Using the
hashtag #prolifeprowoman, @equalrightsinstitute and
other accounts continue to frame “pro-choice” men as
misogynist and push the narrative that a lot of people
regret their abortions. Accounts like @secular_pro_life
argue that stigmatizing abortion is important to free
people from the “pressure” to abort,” and @achanceoflife
claimed abortion is the ultimate “exploitation of women.”

Another narrative identified claimed “pro-choice”
narratives and physicians are ableist or biased against
people with disabilities. The account @secular_pro_life
argues that ableism was a factor that leads professionals
to suggest abortions to pregnant women. Related to this
narrative, other accounts shared conspiratorial claims
that portray abortion as an instrument of eugenics,
as genocide or even comparing it to the Holocaust.

As identified on Facebook, other “pro-life” accounts also
claimed abortion aims to target vulnerable populations
based on race and/or nationality, especially trying to
“wipe out” the black community. To support this claim,
they used the history of Planned Parenthood’s founder,
donations made to this organization or even compared
abortion to slavery.

@prolifetn also shared misinformation regarding the
abortion pill “reversal.” None of the posts included a
warning of the risks of this unproven treatment. As TikTok
has no official misinformation policy addressing abortion
(apart from their September 28 announcement), most
videos are unlabeled on the platform, even when the
same content is labeled on other platforms. For example,
a TikTok posted by the account on September 17 is
originally from Live Action’s YouTube channel. The video
on YouTube has an informational label, and the video itself
is graphic and exaggerates the abortion procedure. Yet,
on TikTok, users are not redirected to correct information.



https://www.isdglobal.org/isd-publications/evaluating-platform-abortion-related-speech-policies-were-platforms-prepared-for-the-post-dobbs-environment/
https://www.tiktok.com/@equalrightsinstitute/video/7136939730683317546?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
https://www.tiktok.com/@secular_pro_life/video/7131308823301590315?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
https://www.tiktok.com/@achanceatlife/video/7053539072920456495?is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@prolifetn/video/7140734222523829546?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
https://www.tiktok.com/@prolifetn/video/7143094833307979054?is_copy_url=1&is_from_webapp=v1
https://www.tiktok.com/@achanceatlife/video/7079517201170042155?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
https://www.tiktok.com/@prolifetn/video/7133179691615145259?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
https://www.tiktok.com/@prolifetn/video/7135992884003835182?is_from_webapp=v1&item_id=7135992884003835182&web_id=7150949654216934918
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Figure 21: Screenshots of a video posted by ProLifeTN’s
TikTok comparing abortion to the Holocaust.
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Figure 22: Screenshots of a video by @achanceatlife on
TikTok claiming Planned Parenthood targets specific
communities.
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https://www.tiktok.com/@achanceatlife/video/7122978293644561706?is_from_webapp=1&sender_device=pc&web_id=7150949654216934918
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Policy Recommendations

This report explored the misinformation policies of
Facebook, Instagram, YouTube, and TikTok in two ways:
whether the policies are fit for preventing abortion-
specific misinformation, and whether policies that exist
that would include abortion misinformation (i.e., health
misinformation and policies against graphic imagery)
are properly enforced. The table below includes policy
recommendations for each platform divided in the
aforementioned two ways.

While the policy recommendations are listed by platform,
in order to properly address the post-Dobbs information
landscape online, platforms need to comprehensively
address and enforce these issues in a coordinated effort
to slow the spread of cross-platform misinformation.

YouTube’s efforts are not as effective if content that is
labeled on YouTube spreads on TikTok and Facebook with
no label (and vice versa). Additionally, misinformation
with graphic language across all platforms not only
creates confusion for users but also subtly creates a
justification for violence —especially when combined with
content containing information about doctors or centers
providing abortion care.

Finally,itis crucial that platforms policiesand enforcement
of these policies also cover non-English language
content or English-language content accessed from a
non-English speaking country, asabortion misinformation
and misleading content about abortion affects users
globally.

Facebook

Instagram

YouTube

TikTok

Recommendations for
ensuring policies are fit
for purpose

Add a specific clause in

the health misinformation
policy to include statements
misleading users about
what abortion is. Lack of
proper information can
ultimately lead to imminent
harm for people seeking
abortion care.

Strengthen policy against
graphic imagery, specifically
addressing language and
exaggerated, inaccurate
depictions of abortion that
may unnecessarily create
fear amongst users and
potentially encourage harm
against abortion providers.

Develop a more robust
misinformation policy
outside of just COVID-19
misinformation.

Instagram users are
younger, and being
exposed to misleading
information about
abortion can be
detrimental.

See Facebook column
for recommendation for
graphic imagery.

Promote more useful
information upfront in the
information label, such as
statements attesting to
the safety of abortion.

Develop a different label
for videos that promote
harmful alternatives or
abortion pill “reversal.”

Remove misleading
videos that use graphic
imagery (including realistic
cartoons) to describe
abortion procedures.

Update misinformation
policy to include abortion
misinformation and
misleading claims about
the abortion pill.

Implement a labelling
system for videos that
discuss abortions,
directing users to credible
information.

Add policy addressing
the harms of abortion
alternatives and the

abortion pill “reversal.”

Recommendations for
enforcement of policies

Consistently add fact-
checking labels or remove
content that spreads
misinformation or violates
policy.

Thoroughly add “sensitive”
labels to graphic imagery
of abortion procedures,
especially if the content
misconstrues what the
procedure is.

Ensure users have access
to correct and updated
information about
abortion by labelling or
inserting more warning
labels on content.

Apply all policies to all
platform features such
as Instagram Reels or
Instagram Stories.

Apply abortion-specific
policies to newer platform
features such as YouTube
Shorts, which currently do
not have any information
label despite videos found
clearly discussing abortion
(in different capacities).

Expand moderation
capacities to non-English
language countries, and
ensure English-language
videos are still labeled
when accessed from a
non-English speaking
country.

Provide more transparency
on videos that have been
removed, according to the
September 28 statement.

Provide context in videos
that make claims that
Planned Parenthood or
abortion providers are
racist, and remove videos
that compare abortion to
the Holocaust.
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Conclusion

This report set out to evaluate updates in platform
policies after the Supreme Court’s decision on Dobbs v.
Jackson Women'’s Health Organization on June 24 2022.
ISD found that the only mainstream social media platform
that has made strides towards preventing and countering
misinformation about abortion was YouTube; none of
the other three platforms analyzed have updated their
policies to support users in a post-Dobbs environment.

While YouTube’s informational label is a step in the right
direction, as the label itself is the first (and sometimes
only) resource that users will see, more useful information
than a basic definition of abortion should be promoted
upfront, such as statements attesting to the safety of
medication and surgical abortion. The resource the
label links to, MedlinePlus, also does not include content
explaining misleading or harmful content on abortion,
such as promotions of abortion pill “reversal.”

Furthermore, even with YouTube’s efforts, analysts
still identified problematic content and inconsistent
application of the new policy, especially with YouTube
Shorts — a feature that seems to be a blind spot in
YouTube moderation.

YouTube cannot be the only platform attempting to
tackle the issue of abortion misinformation if meaningful
progress is to be made. Coordination and information
sharing between platforms and fact-checking partners
on mis- and disinformation policy is critical, especially in
a time of uncertainty and confusion. This can be shown
with the example of the TikTok user easily reposting
YouTube videos containing abortion misinformation,
that are flagged on the YouTube website, without any
informational label transferring over. Just as Facebook
and Instagram flag every post identified as containing the
word “vaccine” with a COVID-19 vaccine informational
label, similar policies must be put in place by each
platform for the topic of abortion.

Abortion misinformation is also not a country-specific
problem. Platform policies, in theory, are applied globally
and should aim to protect users across the world. While
this report did not focus on non-English language
misinformation, platforms must also consider the
different contexts and countries where abortion-related
disinformation is likely also causing harm, and ensure
sufficient resources are devoted to enforcing their
policies equitably and consistently outside the US.

The narratives observed across all four platforms in the
100 days after Dobbs are not new — they are rooted in
debunked, unproven narratives that have always been a
problem. In reality, platforms should have had stronger
policies long before Dobbs was even on the Supreme
Court’s radar. Now, with Roe and Casey being overturned,
the environment online has changed. Access to correct
information in this era is even more important than
before, given the rapidly-changing laws around abortion.
For it is one thing if users are being misled by abortion
misinformation online, butitis anotherifitleadsto people
to make dangerous decisions about their healthcare.
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https://escholarship.org/content/qt78v2451x/qt78v2451x_noSplash_5cd28140ee0b57ad85099bfd18790914.pdf?t=qvkdlb
https://escholarship.org/content/qt78v2451x/qt78v2451x_noSplash_5cd28140ee0b57ad85099bfd18790914.pdf?t=qvkdlb
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